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Summary
The first annual #Farm24VT–a 24-hour social media celebration of
Vermont agriculture, food, and dairy–got underway at 5:00 a.m. on May 12,
2021. It was a day that Governor of Vermont Philip B. Scott proclaimed as
“Social Media Agriculture, Food & Dairy Day” in Vermont.
Exactly 100 registered farmers, food producers, and agribusinesses took to
social media to share photos, videos, and stories using the hashtag
#Farm24VT. They welcomed more than 150,000 people watching from
home, work, and school behind-the-scenes to learn more about where our
favorite local foods and dairy products come from.
A handful of local media outlets helped to amplify the reach of #Farm24VT
by writing articles in advance of the event and broadcasting live segments
from participating farms throughout the day. We have included a link to
articles and news videos about #Farm24VT in the appendix of this report.
The farmers, food producers, and agribusinesses participating in
#Farm24VT are located all over the state of Vermont and represent a
broad range of foods and other farm products: dairy, meat, eggs, maple,
honey, fruits, herbs, fungi, rice, grain, wool, flowers, vegetables, Christmas
trees, beauty products, alpaca fiber, and more. Some are organic. Some
are conventional. All are deeply committed to their work and proud to help
educate the public about agriculture, food, and dairy.
While #Farm24VT was an opportunity for the public to be educated about
and entertained by the agriculture and food sectors of Vermont, it was also
an opportunity for them to win great prizes. Each hour of the event, we
gave away a Vermont farm or food product generously donated by a local
business. Prizes included a year’s supply of Cabot cheese, a two-night stay
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at Parker Hill Farm & Boutique Campground, a King Arthur Baking Bundle,
and more. We have included a link to the complete list of prizes and
donors in the appendix of this report.
In the lead up to our event, we provided our participants with a variety of
resources to help them learn about social media and how best to engage
in #Farm24VT. We had the pleasure of collaborating with New England
Dairy to develop and host beginner and intermediate social media
workshops especially for farmers, food producers, and agribusinesses. The
workshops covered a range of topics, including best practices for creating
engaging content, tips for capturing quality photos and videos, how to
reach an audience beyond agriculture, how to handle negative comments,
and more. We also developed a Social Media Toolkit filled with steps
participants could take to get ready for the big day, post ideas, social
media quick tips, facts about Vermont food and farming, and a worksheet
to outline posts for the event. We have included a link to our participant
resources in the appendix of this report.
#Farm24VT is a project of the Champlain Valley Farmer Coalition and the
Connecticut River Watershed Farmers Alliance. Representatives from both
groups served on a steering committee to plan the event, with project
management support from a communications consultant. Both groups are
honored to have had the privilege of working with one another on this
project. It was an important collaboration between our watershed groups,
and we hope it lays a strong foundation for future shared projects
unrelated to #Farm24VT.

Outcomes
Following the event, we sent a survey to our audience members and our
participating farmers, food producers, and agribusinesses in order to
understand the impact and reach of #Farm24VT and how we can improve
the event for future years.
Key Findings from Audience Survey
80% of audience members said that they felt very positive about
agriculture and food production after #Farm24VT compared with
55.6% of respondents before #Farm24VT.
Similarly, 75.6% of audience members said that they felt very
positive about dairy farming after #Farm24VT, compared with
46.7% of audience members before #Farm24VT.
Based on their experience during #Farm24VT 82.2% of audience
members reported that they intend to buy more Vermont farm
and food products, especially beef, rice, maple sugar, goat, and beauty
products. None reported that they would purchase fewer products.
Likewise, 47.7% of audience members reported that they intend to
buy more Vermont dairy products, especially maple milk, Cabot
cheese, and goat cheese. None reported that they would purchase
fewer products.
20% of audience members indicated that they are planning to visit
Vermont in the future as a result of #Farm24VT. Note that 66.7% of
respondents already live in the state.
52.3% of audience members indicated that they are planning to
visit a Vermont farm in the future as a result of #Farm24VT.
We asked our survey respondents to share one thing they learned
during #Farm24VT. The most common responses were about the
diversity of products grown and produced here (e.g., “Agriculture in
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Vermont is even more diverse than I had thought.”) and amazement that
rice is grown in Vermont (e.g., “That we grow rice in Vermont!”). Other
responses included:
“The quality of life for the livestock used in Vermont Dairy
operations and how well the cows are treated.”
“Regenerative agriculture helps build the land and feed the
community.”
“We have terrific farms and products.”
“Their use of social media is impressive!!!”
“More farms sell products directly.”
“The families behind the scenes.”
Key Findings from Survey of Participating Farms, Food Producers, and
Agribusinesses
83.3% of participants reported that they had positive or very
positive interactions with the #Farm24VT audience. None reported
having negative interactions.
On average, each participant reached 3,132 people, had 624 post
engagements, and gained 40 new page likes/follows.
88.2% of participants said that they would participate in
#Farm24VT next year. None reported that they would not participate.
We asked our participants to share what they liked most about
#Farm24VT. Their responses included:
“Both the guidance and freedom to tell our story.”
“The sense of community: it was fun seeing who was participating and
getting a birds-eye view of the VT ag community through that lens.”
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“The reason why we only recently got on social media is to shine a
positive light on what we do and to celebrate our constant hard work.
#Farm24VT was a perfect way to help us show how amazing
farming and the dedicated farmers are! It is also clear that the
audience loved it. I loved being able to share our farm life and
answering questions the audience had! I also loved making the tiktok
videos to share inside glimpses into our entire day. I really enjoyed
seeing what everyone else posted. It was kind of relieving to see that
not many farmers ‘sugarcoated’ the way they do things which made me
feel like I could relate to pretty much all of them.”
“inclusive nature of the event- all farmers in VT, all skill level of social
media use”
“It was nice to be connected to others around the state, all
celebrating our food and farms.”

Closing Thoughts
We are delighted with how the first annual #Farm24VT unfolded! We had
strong participation by Vermont farmers, food producers, and
agribusinesses. They felt empowered and supported to tell their stories.
Vermont residents and people from throughout the region were deeply
engaged and curious during the day’s event. The data show that
#Farm24VT is an effective tool for fostering community, and building
awareness of and appreciation for Vermont’s diverse agriculture, dairy,
and food sectors. The data also suggest that #Farm24VT could be an
avenue for attracting visitors to the state and encouraging agritourism
among residents and tourists alike. We look forward to planning the next
#Farm24VT.

Appendix
Visit the links below for further information about #Farm24VT.
#Farm24VT in the Media
#Farm24VT Prizes
#Farm24VT Sponsors
#Farm24VT Resources for Participants

